
Social Media Trends and Best 
Practices



• Key trends shaping social media
• Best practices 
• Content Creation
• Influencers
• Tools

Overview



Social Media Use by Age

• INSERT GRAPH OF MOST USED CHANNELS
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Most Popular Social Media Platforms

• INSERT GRAPH OF MOST USED CHANNELS

4





• Video content (including live video and reels)
• Social media stories/Ephemeral content
• Personalization

• User generated content**
• Influencer Marketing
• Conversation and connection

Key Trends



• Social media for customer service
• Edutainment
• Mission driven content

Key Trends Continued



• Algorithms
• Niche social media
• Social listening and monitoring
• Accessibility

Other Trends to Watch



SMALL GROUPS
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What are your social 
media goals for this 
year?

What are the 
challenges you’re 
facing?

What’s 
working/what’s not?



BEST PRACTICES 
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Where to start?

Social media audit- A snapshot
• Run performance metrics
• Research current audience
• Look at the current look and feel 

of your social pages
• Research and compare to other 

social pages 



Do you use a strategy?



Where to start?

• Know your……

Audience GoalsPersonality



Know your audience

• What channels 
are they on?

• What does the 
data say?



Know your personality

• Who does your organization 
want to be on social?

• How do your goals drive this?



Goals



Set your profiles up for success



When to post on social?

Channel Best Day Worst Day Time

Wednesday Sunday 10am – 3pm

Tuesday/
Wednesday

Saturday 9am

Wednesday/ 
Friday

Sunday 10am – 11am

Wednesday Sunday 9am-10am or 
12pm

Thursday/
Friday

Weekends 12-3pm







Engage with your audience



Engaging with your Organization



Posting

• Always use graphic, 
image, or video

• Keep it simple
• Be relevant
• Be platform conscious 



@Tag, #Hashtag, and Geotag

• Tag people, 
places, 
organizations

• Use relevant 
hashtags

• Use the 
geotagging feature



Are you tracking data? 



Track Data 

• Followers gain or loss
• Top performing posts
• Number of comments
• Number of shares/saves

• Number of likes
• Post reach
• Number of clicks on post links or links in bio
• Number of story views
• Number of video views
• Number of posts



Keyhole Example



Social Media Content Creation, 
Influencers, and More



Content Calendars



What makes a social media post engaging?

Value add Call to 
action

Evokes 
emotion

Engages 
audience



Examples: Value add 



Examples: Call to action



Examples: Evokes emotion



Examples: Engages Audience



Exercise



Exercise



Exercise



The Case of the MBTA



The case of the MBTA



What’s working for you?



Stories



YouTube



Content Ideas/Sourcing Content

1. A day in the life
2. Personal wins
3. National X day 

(i.e. national dog 
day)

4. Volunteer/ in the 
community

Community Key partners

1. Stories from the 
community

2. Contests
3. National X day 

(i.e.. national dog 
day)

4. Community 
events

1. Initiatives/Activities
2. Success stories
3. Feedback requests
4. Q and A’s

Employees



Promoted Posts



Influencers and Collaborations 



Going viral 



Source: Forbes.com



Have fun with it!



Have fun with it!



Tools

• Hootsuite
• Buffer
• Canva
• Meltwater
• Talkwalker
• Monday.com
• Keyhole
• Government Social Media 
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